




PROBLEMS

SOLUTIONS

THREAT

OPPORTUNITY

VICTIMS 

HEROES

AGAINST

FOR

HOPE-BASED COMMUNICATIONS



PROBLEMS

SOLUTIONS





GOOD MESSAGING IS NOT ABOUT SAYING 

WHAT’S POPULAR.

IT’S ABOUT MAKING POPULAR WHAT 

NEEDS TO BE SAID.





WINDMILLS & BRIDGES
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WINDMILLS & BRIDGES





THREAT

OPPORTUNITY























AMNESTY INTERNATIONAL AUDIENCE INSIGHTS 2017
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AGAINST       

FOR







WHAT DO HUMAN 
RIGHTS LOOK 
LIKE?









ACTION
Brand Ambassadors

#amnestyaction
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(0.30% conversion rate, £1.35 CPL)
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VICTIMS      

HEROES





US REACTION TO REFUGEES OVER A THREE 
MONTH PERIOD





Focus groups

Facebook

On the street

Ads





FEAR

HOPE





SAN FRANCISCO



A WORLD WHERE…





INSPIRE

PROMOTE

SUPPORT

RESPECT

EQUALITY

JUSTICE



AMNESTY IN A BOX



SHARED VALUE

PROBLEM (WHY CARE)

SOLUTION
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WE BELIEVE [PEOPLE] 

CAN [VERB] A WORLD 

WHERE [VISION].



HR
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Deal –handshake

Train – India

Roadsign

Membership card

Safety net

building
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THE DEAL BELIEF / GLUE

CAUSE / GLUE RULES OF THE ROAD



65



TITLE OF THE PRESENTATION66



A WORLD WHERE 
HUMAN RIGHTS ARE 
ENJOYED BY ALL


