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Larry Kim´s List... 



...what we use...



...and what we could use.
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STUDY:
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Before boosting: reach from 300 to 4 000 people 
...And generally without comments / or with hateful ones 



After boosting: reach from 4 000 to 16 800 p.
...Lot more comments and shares



- ORGANIC REACH SIGNIFICANTLY INCREASED 

WITH THE PAID ONE

- WITH PAID REACH MORE "NORMAL" DISCUSSING
PEOPLE, LESS PERMANENT HATERS

- OUR TARGET - TO GET THE MESSAGES OF PUBLIC
DEFENDER TO MORE PEOPLE AND TO VULNERABLE

GROUPS - IS FULFILLING 

- OF COURSE PAID REACH BROUGHT ALSO PEOPLE
WHO CRITISE OR ARE UNSATISFIED

BUT 

THE OVERALL IMPACT IS POSITIVE

Conclusions?



THANKS FOR
ATTENTION

C O M M E N T S ,  Q U E S T I O N S ,  D I S C U S S I O N


